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HOTEL ACTA MIMIC
HOTEL ACTA MIMIC

WBiS: AYMFEESH

SERRTIE]: 2010 £

EHER: 4,744 FHXK

i% it Ui EQUIP XCL 28]
Xavier Claramunt, Martin Ezquerro, Pau Rodriguez,
Marc Zaballa

E1E{kf¥: Yago Haro, Miquel de Mas, Joan Cuevas,
Javier Luri, Ho-Sang, Anne-Sophie de Vargas,
Oliver Schmidt, Carmen Barbera, Vicky Pons,
Adam Mendoza, Sandra Yubero, Alex Ortiz,
Hilda Compte, Oriol Bordes, Anna Ramos

HEiGit: Hector Francesc

5 £ . Adria Goula

Location: Barcelona, Spain

Completion: 2010

Built surface: 4,744sq.m.

Authors: EQUIP XCL
Xavier Claramunt, Martin Ezquerro, Pau Rodriguez,
Marc Zaballa

Collaborators: YYago Haro, Miquel de Mas, Joan Cuevas,
Javier Luri, Ho-Sang, Anne-Sophie de Vargas,
Oliver Schmidt, Carmen Barbera, Vicky Pons,
Adam Mendoza, Sandra Yubero, Alex Ortiz,
Hilda Compte, Oriol Bordes, Anna Ramos

Facade (artist): Hector Francesc

Photographer. Adria Goula
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preca

the occa

wall. Not co

its apparer{t usele

or proBIemI, has been seen &
opportunity to build a new hotel which
is not clear whether it is supposed to
entice or house the tourists, necessary
or inevitable, that arrive in the city of
Barcelona.

And on the| subject of the building,
two classic strategies are initially
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bience -

paces, which are
ocated below street level. The
relationship of the neat and static
facade which would yield, and does
yield, a programme of conventional
rooms, with the other facades in
the area is imbued with a certain
complexity and change, using a huge
wrap that reflects the changing light of

Vo
ether
y one of
public areas
V street level, are
eously to generate
€ and different ambiences.
ety of forms, colours and
#tniture is offered, as an extension
of the street-level dynamism that is
not actually within sight. And on the
contrary, the rooms are imbued with
sobriety to make for easy adaptation to
the tourist's decisions. From the inside
of the room a direct visual relationship
is established with the street through
the shower area, located on the
facade, and the huge wrap which
the help of vinyl, protect:
eyes of the street.
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Xavier Claramunt
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IAOC: On the subject of Hotel Acta
Mimic, two classic strategies were
initially applied: listening to the place
and asking the user. What does it
mean to listen to the place?

Xavier Claramunt: Listen to the
place means "look at the place" and
understand how it is configured, which
are the most important facts of the
surroundings and the values of the
neighborhood.

IAOC: You preserved the historic
facade, despite the fact that it is not
officially protected. What made you to
make that decision? And what does
it mean to the city to preserve the
historic facade?

Xavier Claramunt: What makes me
take this decision was the complicity of
the neighbours when we proposed them
the idea that we sensed was the best for
the place. They understood it, and they
bet for it. They liked to have the memory
of what had been the building before, a
theatre.

To the city, preserve the historic facade
means create a dialogue between
the past and the present. Means that,
somehow, the neighbourhood wants to
remember the values, not of the quality
of the building, but the qualities of the
activity they carried out inside--- plays,
cultural activities, meetings, etc. It was
a place for the citizens, which gathered
deep values for them, therefore for the
city.

IAOC: | love the huge wrap in front
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of the facade, it’s attractive and
beautiful. What you want to express
via the colours and drawings on the
huge wrap?

Xavier Claramunt: What we want to
express is dynamism, character and
freshness, a new way of understanding
a facade and show the pedestrian
and the client himself of the hotel that
graphic is not going to be there forever,
it will be changed soon, and they will
have the chance to see a new facade of
a building again and again and again.
In fact, the most important thing is that
this wrap, with the simple fact that it has
to be changed, gives to the building this
dynamism.

IAOC: Why the common spaces are
located below the street-level, instead
of being located on the ground floor?
What are the disadvantages and
advantages of it?
Xavier Claramunt:
spaces are located below the street level
because there is much more space. The
main advantage is that the common
spaces are calmer below the street
level, and there is more privacy. That
gives to the client a nice promenade
discovering the common spaces after
doing the check-in. The disadvantage is
that you just have to remember they are
not on the ground floor.

The common

IAOC: People always hope the hotel
they live in could be like home, where
they can relax well, sleep well, and it
also should be really convenient. So

how do you make sure the hotel’s
comforts and functions?

Xavier Claramunt: The hotel's comfort
and functions depends on what we give
to the client. And we give comfortable
furniture and private spaces (like home),
however we give another important
thing to the client who is in a different
city, in a different building, which is the
chance to try new experiences.

IAOC: Have you ever lived in the
hotels that you designed? Does this
kind of experiences have any help to
your work?

Xavier Claramunt: Yes. But in fact
| always imagine myself living in the
hotel before it's finished. That's why |
find what | really want for that building
on that place.

IAOC: Creativities always make a
hotel very impressive, and turn to be
an important reason that the guests
want to live in the hotel again. What
you think is the most important
creativity that you did in this project?
Xavier Claramunt: The most important
creativity | did in this project is the
surprise (as all the others) - the
surprise of having to look for the
common spaces, the surprise of
discovering a very white bright room
after walking in a black dark corridor,
the surprise of having a light colored
room, the surprise of having a shower
with natural light:--

IAOC: Among all of the creative
design hotels you know, do you have
a favorite one? Why do you like it?
Xavier Claramunt: The citizen in
Amsterdam, because it's simple
and has all the elements to enjoy
the experience of showering and
sleeping. The common spaces
are bright, fresh and friendly, with
comfortable furniture.

IAOC: The limited budget is always
an obstacle to a wonderful hotel
design, especially for the small
hotels. What should the architect do
to balance the relationship between
the limited budget and the design?

Xavier Claramunt: In order to balance
the relationship between the limited
budget and the design, we analyze the
essence the hotel needs. Therefore, it
is very important to keep the ideas of
the color, the texture and the space ...

which gives the senses to the client.
(BERIE: FiK)



